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ABSTRACT 

 

Objective – This study examines the factors that affect individuals’ entrepreneurial intention, especially among 

university students. 

Methodology – The study employed a quantitative approach and applied descriptive analysis as a methodological 

approach to investigate the students’ entrepreneurial intention using Smart-PLS software to test the hypotheses.  

Findings – The results showed that entrepreneurial intention is positively and significantly influenced by attitude 

toward self-employment. Besides, this study confirmed significant effect of creativity on attitude toward self-

employment, which later affect entrepreneurial intention. 

Novelty – This study contributes to adding to the literature on the factors determining entrepreneurial intention and 

provides empirical support for university that encourage university students to practice entrepreneurship. 
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I. INTRODUCTION 
 

Over the last 10 years from 2009 to 2019, the global unemployment rate has continued to decline from 

6.5% to 5.5%, but it jumped to 6.9% in 2020 due to the pandemic covid-19 which led to a decrease in 

employment and working hours (World Bank, 2020; International Labour Organization, 2021). The 

pandemic impacted on the increase of the unemployment rate, the temporary layoff rate, and the decrease 

of employment quality in various sectors such as tourism, aviation, and import-export trade as the 

restrictions on community activities are applied (Dang & Nguyen, 2020; Sirah & Woldetensay, 2020; 

Kozicki & Gornikiewicz, 2020). In Indonesia, in 2020, there was a jump in the unemployment rate from 

5.23% 7.07% because the number of companies that closed the company and suffered losses, determined 

to lay off their employees (Badan Pusat Statistik, 2023; Ramadani et al., 2022). The lockdown regulations 

also contributed to the increase in the unemployment rate since layoff happened in a certain industry, such 

as hospitality, as many hotels were forced to close and cease operations to prevent the spread of the virus 

(Rahma & Arvianti, 2020; Malahayati et al., 2021).  

According to the World Bank (2021), unemployment rates in Indonesia decreased again to 3.8% in 2021. 

This occurred as a result of government assistance in the form of energy subsidies such as electricity and 

fuel, as well as social protection to impoverished households, micro, small, and medium-sized businesses 

(MSMEs), and corporate finance, which contributed to economic recovery (Sumarno & Sanchez, 2021). In 

addition, the COVID-19 pandemic has pushed entrepreneurs to be more innovative, more creative, and 
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more technology savvy to produce solutions for their business activities during a crisis, which can 

contribute to Indonesia’s economic development as well (Mahfud et al., 2022; Nurahmasari et al., 2023). 

Besides, adding value to the community in the form of independent business creativity has been done by 

social entrepreneurship through creating employment opportunities and enhancing the well-being of the 

surrounding community (Suherman et al., 2022). Hence, creating new jobs can help reduce the 

unemployment rate.  
 

 
 

Figure 1. Theory of Planned Behavior 

 

Besides, since entrepreneurship is related to uncertain situations like this pandemic era, individuals have 

the chances to hone and explore their abilities and knowledge, which is then followed by the creation phase 

(Magnani & Zucchella, 2018). Therefore, creativity has a significant role for entrepreneurs in identifying 

and exploiting the opportunities to start a new business (Anjum et al., 2021).  Moreover, entrepreneurship 

can contribute to boosting the economy by encouraging innovation, creating jobs, and fostering competition 

(Nishimura & Tristan, 2011).  Therefore, on the behalf of the importance of entrepreneurship and economic 

growth, it is essential to identify the factors that drive individuals to become entrepreneurs to encourage 

entrepreneurship (Chua & Bedford, 2015). Also, this study targeted university students in Jakarta area who 

are enrolling in business/economic and engineering majors as the popular faculty among students in 

Indonesia (Kemendikbud, 2020). Hence, this study tried to examine the determinants of entrepreneurial 

intention among university students in Jakarta, Indonesia. 

 

II. LITERATURE REVIEW 
 

Theory of Planned Behavior 

Theory of planned behavior (TPB) defines the connections between attitude toward behavior, subjective 

norms, and behavioral control to decide behavioral intention and its impact on action (Qalati et al., 2022). 

Personal attitude refers to the individuals’ self-perceptions of their own competence and capability to 

perform activities (Ajzen, 1991). In an entrepreneurial context, it can be the difference between concepts 

of personal desirability in becoming self-employed and the desire to work as an employee (Souitaris et al., 

2007). The way individuals perceive the benefits and value of starting a business can influence their attitude 

toward entrepreneurship as an opportunity for personal career growth and a way to contribute to societal 

development (Wang et al., 2020; Lihua, 2022). Therefore, if individuals view the advantages and rewards 

of entrepreneurship as valuable, as well as getting exposure and knowledge to various aspect of 

entrepreneurship, they are more likely to express a strong desire or attitude to become entrepreneurs (Mwiya 

et al., 2017; Urban & Chantson, 2017).  
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Subjective norms refer to the perception regarding whether the majority of individuals within a family 

or society are likely to be in favor of or against a particular behavior (Ajzen, 1991). In entrepreneurial 

context, subjective norms reflect how individuals perceive influential people around them, who either 

encourage or discourage them from starting a new business (Doanh, 2021). Subjective norms encompass 

normative beliefs, which involve perceiving the likelihood of approval or rejection from influential 

individuals or groups, shaping the expected behavior for the individuals, and the motivation to comply, 

reflecting an individuals’ willingness to conform to these norms and meet the expectations of significant 

referents (Moriano et al., 2012). Therefore, subjective norms can be a pressure that triggers or prevents 

individuals from the growth of entrepreneurial careers (Ruizalba Robledo et al., 2015). 

Perceived behavior control (PBC) can be defined as individuals’ belief regarding the level of ease and 

difficulty they perceive in handling a given situation (Ajzen, 1991). While considering entrepreneurs as a 

career choice, perceiving the easiness in engaging entrepreneurial activities seems to influence individuals’ 

perception (Tsordia & Papadimitriou, 2015). Perceived behavior control is influenced by human capital, 

which encompasses factors such as the individual’s professional skills, entrepreneurial skills, past 

experiences, and personal characteristics (Lihua, 2022). Hence, when presented with a particular 

opportunity, individuals with relevant education, experience, or exposure may view themselves as more 

competent to take advantage of the opportunity, thus motivating them to seize it (Mwiya et al., 2017). 

Perceived behavior control is not only about individuals’ belief in their ability possess the necessary skills 

for starting and succeeding in a business but also the perception of having control over their actions to 

overcome the greater uncertainties, such as financial, technological, and legal, which commonly associated 

with new ventures (Miranda et al., 2017). 

 

Creativity 

In entrepreneurship, creativity is perceived as a process that involves the capacity to identify and seize 

opportunities, as well as to utilize and combine resources in novel ways within businesses (Corte & Gaudio, 

2017). Creativity can be defined as a mental or social process that involves generating and exploring ideas 

through experimental and evaluative thinking, which results in original and valuable concepts and solutions 

(Heard et al., 2023). Besides, creativity entails the capability to recognize opportunities for inventing novel 

and beneficial products and services that can be possible to produce profit (Anjum et al., 2018). Individuals’ 

experiences can help them to enhance their creative thinking skills, which allows them to improve their 

decision-making skill (Shahzad et al., 2021). Educational programs and practical assignments also can be 

valuable for individuals to enrich their creativity by improving their personal and analyzing skills for 

business opportunity (Caniëls & Motylska-Kuźma, 2023). Individuals’ creativity enables them to cultivate 

belief in their own capabilities and develop the confidence that they are capable to perform under risky 

tasks of starting a new business (Nguyen et al., 2021). Moreover, individuals who possess a strong sense of 

creativity can maintain a positive mindset and a high self-confidence when engaging in entrepreneurial 

activities (Shi et al., 2020). Therefore, creative activities can help individuals to develop creative mindsets 

which leads to a positive attitude toward being entrepreneurs (Osmani et al., 2021) since creative thinking 

enables them to effectively commercialize or transform new ideas into marketable products through the 

process of product development (Jiatong et al., 2021). 

 

Attitude toward Self-Employment 

In general, attitude is the extent to which a person evaluates something favorably or unfavorably. While 

attitude toward start-up refers to the extent to which an individual has a favorable or unfavorable personal 

evaluation of being an entrepreneur, entrepreneurial attitude refers to the degree to which an individual has 

the knowledge, skills, and abilities (Ajzen, 1991). According to Al-Qadasi et al., (2021), the attitude toward 

self-employment refers to the anticipated efficacy of launching a new business or the outcomes of launching 
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a business. Entrepreneurship is a complex process for individuals in particular cultural and social contexts, 

whose positive and negative perceptions of entrepreneurship have a significant impact on their motivations 

to become entrepreneurs (Kaseorg & Raudsaar, 2013). If the economy supports entrepreneurship, it can 

provide potential and existing entrepreneurs with cultural and social support, financial and business 

assistance, and networking opportunities (Xavier, 2013). Seminars and entrepreneurship development 

programs can increase the number of students pursuing entrepreneurship as a career as the number of young 

people interested in entrepreneurship grows (Sukumar et al., 2022). Individuals’ attitudes toward 

entrepreneurship and self-employment may be influenced by personal experience, family history, and 

training programs (Nandamuri, 2016; Hussain et al., 2018). 

 

Entrepreneurial Intention 

Intentions reflect the motivation behind a behavior and indicate the level of effort individuals are willing 

to put in to perform that behavior (Ajzen, 1991). In entrepreneurship, entrepreneurial intention refers to the 

self-confidence and future-oriented mindset of individuals who have a strong desire or plan to establish 

new businesses or engage in entrepreneurial activities. (Thompson, 2009; Krueger et al., 2000; Popescu et 

al., 2016). Entrepreneurial intention can be defined as an individual’s willingness to start a new venture 

after graduation (Al-Qadasi et al., 2021). Entrepreneurial intention can be significantly influenced by 

education, training, and entrepreneurial attitudes (Ayalew & Zeleke, 2018). Besides, people with family 

background as entrepreneurs tend to have high intention to choose entrepreneurship as their career 

(Chaudhary, 2017; Ohanu & Ogbuanya, 2018). Moreover, the increasement of exposure to success stories 

of science and technology start-ups through recent media coverage may boost young individuals’ 

confidence in pursuing new business ventures (Dao et al., 2021). Personality of individuals, such as desire 

for success and challenge, creativity and experience with entrepreneurship also can impact on 

entrepreneurial intention since these things can be enhanced through creative thinking in education (Nguyen 

et al., 2019). Adequate university support including entrepreneurship courses and training that is more 

practical, and lecturers who have opportunities or experiences in entrepreneurship can assist students in 

learning more about entrepreneurship, improving their skills and ideas, which might inspire them to 

consider getting involved in entrepreneurship (Su et al., 2021). From the literature before, this study tried 

to examine the relationship among creativity, attitude toward self-employment, and entrepreneurial 

intention. 

 

The Relationship between Creativity and Attitude toward Self-Employment 

The concept of creativity is represented by the new ideas that are generated through the effective process 

of information (Biraglia & Kadile, 2016). Hence, the development and refinement of creativity over time 

can have a significant effect on one’s creative self-efficacy, which in turn can impact both originality and 

the quality of problem-solving (Royston & Reiter‐Palmon, 2017). Considering that the idea between 

creativity and entrepreneurship is almost similar, which is generating new solutions or approaches by 

identifying opportunity, people with high creativity can maintain a positive attitude and high self-

confidence in entrepreneurial activities (Shi et al., 2020). Because people who perceive themselves to have 

a certain attribute such as creativity are more prone to develop more favorable attitudes toward creative 

activities such as entrepreneurship (Entrialgo & Iglesias, 2020). Therefore, this study will evaluate: 

H1: Creativity positively influences attitude toward self-employment. 

 

The Relationship between Creativity and Entrepreneurial Intention 

In general, creativity refers to the intellectual activity to generate novel and original concepts that need 

to be learnt and work hard to continually improve ideas and solutions (Mazla et al., 2020). In 

entrepreneurship, creativity can be learnt and developed through some ways, such as communicating with 
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more people, reading more literature, challenging oneself, developing curiosity, and writing down any 

thoughts (Diawati et al., 2023). In addition to these methods, the interaction between people and their 

environments can generate creativity that relates to advancing novel and valuable ideas, such as the design 

of new products and services (Abdelfattah et al., 2022). Additionally, it revealed that people who believe 

that they possess creative ability had a strong desire to act entrepreneurially (Anjum et al., 2018). Also, 

people with higher levels of perceived creativity are more inclined to form entrepreneurial intentions 

(Biraglia & Kadile, 2016). Therefore, this study will evaluate: 

H2: Creativity positively influences entrepreneurial intention. 

 

 
Figure 2. Proposed Conceptual Model 

 

The Relationship between Attitude toward Self-Employment and Entrepreneurial Intention 

In general, the more favorable the attitude with respect to the behavior, the stronger should be 

individuals’ intention to perform the behavior (Ajzen, 1991). In entrepreneurial context, attitude refers to 

the personal interest and desirability to become self-employed (Law & Breznik, 2016). Besides, this attitude 

can be seen from motivation, such as the desire to engage potential fully, the freedom of choosing work 

time, and the variability of duties which is essential for personal growth and development (Kaseorg & 

Raudsaar, 2013). Compared to other relationships, including the one between subjective norm and intention, 

the attitude-intention relationship is noticeably greater (Pangaribuan et al., 2020). Hence, people with 

positive thought or perception toward entrepreneurship positively have a significant impact on their 

entrepreneurial intention (Alshebami et al., 2020; Agung et al., 2021). Therefore, this study will evaluate: 

H3: Attitude toward self-employment positively influences entrepreneurial intention.  

 

Research Framework 

This study is designed to examine the relationship between creativity, attitude toward self-employment, 

and entrepreneurial intention. Therefore, the proposed conceptual framework developed in this study is 

shown in Figure 2. 
 

III. METHODOLOGY 
 

Data Collection 

The study employed a quantitative approach and applied descriptive analysis as a methodological 

approach to investigate the students’ entrepreneurial intention. The data was collected from January to June 

2023 and distributed among business and engineering students in Jakarta using an online questionnaire. 

Besides, this study focuses on university students who are majoring in business and engineering in the 

Jakarta area since this area has college students about 700 thousand (Badan Pusat Statistik, 2022). However, 

since the data of Jakarta university students who enroll in those two majors is not available, this study’s 

population is determined to be unknown. Furthermore, to determine the minimum sample size for this study, 
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this study applied Hair et al.’s (2018) formula to calculate the needed minimum required for the sample 

size. Also, this study’s confidence level is 95%, meaning that the error tolerance (e) is 5%. Therefore, this 

study has a minimum sample size of 170 and gets 228 respondents from the survey.  

 
Table 1. Measurement Items 

 

Variables and Authors Original Survey Items Adapted Survey Items 

Creativity (Zampetakis et al., 2011)  

I think I am a very creative person Saya pikir saya adalah orang yang sangat kreatif 

I can easily think a lot of different and 

useful ideas 

Saya dapat dengan mudah memikirkan banyak 

ide yang berbeda dan berguna 

My family members are always thinking 

about new ideas for making their life 

easier 

Anggota keluarga saya selalu memikirkan ide-

ide baru untuk membuat hidup mereka lebih 

mudah 

I can freely talk to my family members 

about new ideas 

Saya dapat dengan bebas berbicara dengan 

anggota keluarga saya tentang ide-ide baru 

In my university you learn that there is 

more than one solution to a problem 

Di universitas saya, Anda belajar bahwa ada 

lebih dari satu solusi untuk suatu masalah 

In my university the faculty encourages 

students to produce new and useful ideas 

Di universitas saya, fakultas mendorong saya 

sebagai mahasiswa untuk menghasilkan ide-ide 

baru dan berguna. 

Attitude toward Self-Employment 

(Linan & Chen, 2009; Iakovleva & 

Kolvereid, 2009) 

Being an entrepreneur implies more 

advantages than disadvantages to me 

Menjadi wirausahawan menyiratkan lebih 

banyak keuntungan daripada kerugian bagi saya 

If I had the opportunity and resources, I 

would like to start a company 

Jika saya memiliki kesempatan dan sumber daya, 

saya ingin memulai sebuah perusahaan 

Being an entrepreneur would entail 

great satisfactions for me 

Menjadi wirausahawan akan memberikan 

kepuasan besar bagi saya 

A career as entrepreneur is attractive 

for me 
Karier sebagai pengusaha menarik bagi saya 

I would rather own my own business 

than earn a higher salary employed by 

someone else 

Saya lebih suka memiliki bisnis sendiri daripada 

mendapatkan gaji lebih tinggi yang dipekerjakan 

oleh orang lain 

I am willing to make significant 

personal sacrifices in order to stay in 

business 

Saya bersedia melakukan pengorbanan pribadi 

yang signifikan untuk bertahan dalam bisnis 

Entrepreneurship Intention (Nasar et 

al., 2019; Iakovleva & Kolvereid, 

2009)  

I am determined to create a company in 

the future 

Saya bertekad untuk membuat perusahaan di 

masa depan 

After my graduation, I intend to create 

my own company or business 

Setelah lulus, saya berniat untuk membuat 

perusahaan atau bisnis sendiri 

It is likely that I will start and run a 

small business in the relative near 

future 

Kemungkinan saya akan memulai dan 

menjalankan bisnis kecil dalam waktu dekat 

I have a very serious thought about 

starting my own company 

Saya memiliki pemikiran yang sangat serius 

untuk memulai perusahaan saya sendiri 

I intend someday to start my own 

company or business 

Saya berniat suatu hari nanti untuk memulai 

perusahaan atau bisnis saya sendiri 

I will probably start and run my own 

business one day 

Saya mungkin akan memulai dan menjalankan 

bisnis saya sendiri suatu hari nanti 

 

As this study used questionnaire to collect data, the questionnaire items were constructed and adapted 

from previous literature review using 5-Likert scale to identify whether respondents agree, disagree, or 

neutral with the statements. The first variable is creativity, that used six measurement items developed by 

Zampetakis et al., (2011). Then, variable attitude toward self-employment applied six indicators adapted 

https://drive.google.com/file/d/1NmlCxeQDtClRII6KWTZp0BcO9iFNJ3Mg/view?usp=share_link
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from Liñán & Chen (2009) and Iakovleva & Kolvereid (2009). Last, variable entrepreneurial intention 

applied six measurement items also adopted from Nasar et al., (2019) and Iakovleva & Kolvereid (2009). 

 

Variable Measurement 

The online questionnaire was spread through online platforms, such as WhatsApp, LinkedIn, Instagram, 

and Twitter. Also, the respondents must be from Jakarta area and majoring management/business/economic 

and engineering. Besides, the questionnaire in the study was modified from past studies as shown in Table 

1. 

 

IV. RESULTS AND DISCUSSION 
 

Validity and Reliability 

After collecting the data, it is crucial to do reliability and validity test. Reliability test is done to see the 

level of consistency among measurements of variables measured (Hair et al., 2018) using Cronbach’s 

Alpha. According to Hair et al. (2018), Cronbach’s alpha value of 0.7 is generally accepted as the lower 

limit, with a potential range of 0.6 for exploratory research. When the Cronbach’s alpha value is 0.7 or 

higher, it indicates acceptable internal consistency. A larger coefficient indicates stronger covariances 

between variables, suggesting that they might represent the same fundamental concept. Furthermore, to see 

the validity of indicators, which is how effective the construct validity represents the concepts being studied, 

Average variance Extracted is examined for all items in each construct. The AVE value is calculated by 

squaring the loadings of each indicator on a construct and taking the mean value. A standardized AVE value 

of 0.5 or higher, ideally 0.7 or higher, is considered indicative of strong convergent validity. The validity 

process may involve adding or removing specific items to establish acceptability or consistency. Table 2 

shows the value of outer loadings, Cronbach’s Alpha, composite reliability, and convergent validity. 
 

Table 2. Validity and Reliability 

 

Variables Indicators Outer Loadings 
Cronbach’s 

Alpha 

Composite 

Reliability 

Average 

Variance 

Extracted 

(AVE) 

Creativity 

CR1 0.856 

0.779 0.869 0.692 CR2 0.938 

CR3 0.680 

Attitude toward 

Self-Employment 

ATSE1 0.511 

0.871 0.903 0.615 

ATSE2 0.836 

ATSE3 0.885 

ATSE4 0.851 

ATSE5 0.763 

ATSE6 0.798 

Entrepreneurial 

Intention 

EI1 0.889 

0.920 0.940 0.759 

EI2 0.838 

EI4 0.846 

EI5 0.858 

EI6 0.922 

 
Demographic Information 

This study has four categorical data consisting of gender, age, major, and information whether 
respondents have taken entrepreneurship course. As shown in Table 3, the respondents are dominated by 
female. 
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Table 3. Demographic Information 

Respondents’ Data Groups No. of Respondents Percentage 

Gender 
Male 112 49% 

Female 116 51% 

Age 
17–24 years old 221 97% 

<17 years old 7 3% 

Major 
Business 117 51% 

Engineering 111 49% 

Entrepreneurship Course 
Taken 215 94% 

Not Taken 13 6% 

 

Descriptive Analysis 

This section analyzes and discusses the descriptive analysis that consists of the mean, median, minimum 

value, maximum value, standard deviation, and the final mean value of each variable. As shown in Table 

4, variable Creativity has three indicators with CR3 (4.10) having the highest average value, followed by 

CR2 (3.89) and CR1 (3.82). This variable has a median value of 4 as all the measurement items have the 

same value of median. All indicators have the minimum value of 1, except for CR3 that has minimum value 

of 2. Meanwhile, all items have the value of 5 as the maximum value. For the standard deviation, CR2 has 

the lowest value (0.80), followed by CR3 (0.81) and CR1 (0.89) that are getting higher respectively. The 

final average value of variable Creativity is 3.94, indicating that the respondents tend to show agreement 

with the statements reflected by the measurement items for the CR. 
 

Table 4. Mean, Median, and SD Values 

 

Variable Measurement Items Mean Median Standard Deviation Final Mean Value 

Creativity 

CR1 3.82 4 0.89 

3.94 CR2 3.89 4 0.80 

CR3 4.10 4 0.81 

Attitude toward Self-Employment 

ATSE1 3.81 4 0.82 

3.96 

ATSE2 4.22 4 0.70 

ATSE3 4.17 4 0.82 

ATSE4 4.00 4 0.86 

ATSE5 3.68 4 1.12 

ATSE6 3.87 4 0.83 

Entrepreneurial Intention 

EI1 4.06 4 0.72 

4.13 

EI2 4.01 4 0.78 

EI4 4.08 4 0.86 

EI5 4.18 4 0.69 

EI6 4.33 4 0.79 

 
Furthermore, it is presented that the variable Attitude toward Self-Employment has six indicators with 

ATSE5 (3.68) as the smallest average value and ATSE2 (4.22) as the biggest average value. Besides, the 

mean values for the indicators ATSE1, ATSE6, ATSE4, and ATSE3 are 3.81, 3.87, 4.00, and 4.17, 

respectively. All the measurement items have the same median value of 4 and the same maximum value of 

5. All indicators also have the same minimum value of 1, except for ATSE2 with the value of 2. The highest 

standard deviation value of this variable is ATSE5 (1.12), whereas the lowest standard deviation value is 

0.70 of ATSE2. The final average value of variable Attitude toward Self-Employment is 3.96, indicating 

that the respondents tend to agree with the statements represented by the measurement items for the ATSE. 



 

JOURNAL OF BUSINESS, MANAGEMENT, AND SOCIAL STUDIES 
Journal Website: www.jbms.site (e-ISSN 2798-6209) 

J. Bus. Mgt. Soc. Studies 3(2) 79-93 (2023) 
DOI: https://doi.org/10.53748/jbms.v3i2.71 

 

 

 

87 
Chuurur Roshi Anggraeny 

Moreover, the variable Entrepreneurial Intention has five measurement items. The lowest value of mean 

is 4.01 of indicator EI2, while the highest mean value is 4.33 of indicator EI6. The mean values of indicators 

EI1, EI4, and EI5 are 4.06, 4.08, and 4.18, respectively. The median value and the maximum value for all 

items are the same, which are 4 and 5, respectively. All measurement items have the same minimum value 

of 1, except for EI2 with the minimum value of 2. The smallest value of standard deviation is from indicator 

EI5 (0.69), whereas the biggest standard deviation value is from indicator EI4 (0.86). The final average 

value of variable Entrepreneurial Intention is 4.13, showing that the respondents tend to agree with the 

statements reflected by the measurement items for the EI. 

 

Hypothesis Testing 

Bootstrapping in SmartPLs is used to conduct hypothesis testing which results in T statistics and 

coefficient for each variable in the model. This study uses direct relationships between dependent 

(Entrepreneurial Intention) and independent variables (Creativity and Attitude toward Self-Employment). 

To determine whether the independent variables have an impact on the dependent variable, comparing T-

statistics value with the value in the T table is required to be done. 
 

Table 5. Hypothesis Testing 

 

Path β t Statistics P Values Result 

Creativity → Attitude toward Self-Employment 0.436 5.211 0.000 Significant 

Creativity → Entrepreneurial Intention 0.065 0.794 0.428 Not Significant 

Attitude to Self-Employment → Entrepreneurial Intention 0.569 5.853 0.000 Significant 

Creativity → Attitude to Self-Employment → Entrepreneurial Intention 0.248 4.345 0.000 Significant 

 

In this research, hypothesis 1 explores the relationship between students’ creativity and their attitude 

toward self-employment. In Table 5, the t statistic value equals 5.211, which is higher than t table value of 

1.971. Besides, the P value of this hypothesis is 0.000, indicating a lower value than 0.05 as the significance 

level. Hence, hypothesis 6 is supported. Furthermore, this hypothesis has a positive value of the original 

sample at 0.436, describing a positive relationship between creativity and attitude toward self-employment. 

Therefore, it can be concluded that students with higher levels of creativity are more favorable to be 

entrepreneurs. 

Hypothesis 2 in this study assesses the impact of creativity on entrepreneurial intention of university 

students. As displayed in Table 5, the t statistic value of this hypothesis is 0.794, which is less than the t 

table value of 1.971. Also, the P value is 0.428, which is more than the significance level of 0.05. It means 

that hypothesis 7 is rejected in this study. Therefore, it explains that students’ creativity does not impact or 

determine their intention to start a business.  

Hypothesis 3 in this study investigates the relationship between attitude toward self-employment and 

the entrepreneurial intention among university students. According to Table 5, the value of t statistic is 

5.853, which is higher than the t table value of 1.971. The P value for this hypothesis is 0.000, which is 

lower than the significance level of 0.05. It means that hypothesis 10 is accepted. Furthermore, the original 

sample value is 0.569, showing a positive relationship between attitude toward self-employment and 

entrepreneurial intention. Hence, it can be concluded that students with a higher level of attitude to be 

entrepreneurs have more intention to start a business. 
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V. CONCLUSION 
 

After conducting data analysis, this study discovered several findings. First, this study revealed that H1, 

which assesses the effect of creativity on attitude toward self-employment, is supported. It means that 

students’ creativity influences their attitude to be entrepreneurs. This finding supports the previous research 

stating that individuals’ creativity can impact their attitude to be entrepreneurs (Entrialgo & Iglesias, 2020; 

Shi et al., 2020; Osmani et al., 2021). Creativity is about generating and exploring ideas through 

experimental and evaluative thinking to produce valuable concepts or solutions (Heard et al., 2023). It can 

be learnt and developed through some ways such as personal experiences, communicating with more 

people, and reading more literature (Diawati et al., 2023). In entrepreneurship, experiences related to 

entrepreneurial practice, knowledge, and skills can influence students’ favorability to engage in more 

entrepreneurial activities (Nandamuri, 2016; Hussain et al., 2018). 

Second, this study discovered that H2, which examines the impact of creativity on entrepreneurial 

intention, is rejected. It can be concluded that students’ creativity does not significantly influence their 

intention to start a business. However, although creativity allows individuals to produce innovative, useful, 

and unique ideas, it still requires other factors, such as a strong motivation to turn idea into action (Saoula 

et al., 2023), also skills and knowledge necessary to successfully start and manage business (Liao et al., 

2022). The lack of practical experiences and supportive environment in the creative development process 

can also hinder students’ entrepreneurial intention (Zampetakis et al., 2011). Therefore, this result differs 

from previous findings (Biraglia & Kadile, 2016; Anjum et al., 2021; Abdelfattah et al., 2022).  

Third, this study revealed that H3, which investigates the impact of attitude toward self-employment on 

entrepreneurial intention, is supported. It means that attitude toward self-employment has a significant 

impact on students’ entrepreneurial intentions. This result is consistent with previous research (Law & 

Breznik, 2016; Hussain et al., 2018; Alshebami et al., 2020; Agung et al., 2021, Al-Qadasi et al., 2021) 

discovered that attitude toward self-employment significantly influences entrepreneurial intention. In this 

study, attitude toward self-employment is defined as the favorability or positive perception regarding 

entrepreneurship. Attitude toward entrepreneurship can be affected by students’ creativity as this study 

found the indirect relationship between creativity, attitude toward self-employment, and entrepreneurial 

intention. It can be concluded that individuals who perceive creativity might have a positive attitude toward 

self-employment, which influences their intention to be entrepreneurs. Besides, even though risk-taking 

propensity does not directly influence entrepreneurial intention in this study, there is an indirect relationship 

between risk-taking propensity, attitude toward self-employment, and entrepreneurial intention. It describes 

that individuals’ risk tendency allows them to have a positive attitude toward self-employment by gaining 

more entrepreneurial experiences, knowledge, and skills, which can influence their intention to start a 

business. 

This study investigates how creativity and attitude toward self-employment influence entrepreneurial 

intention among university students in Jakarta, Indonesia. This study presents the direct effects of the 

determinants on students’ entrepreneurial intention. The finding shows that creativity and attitude toward 

self-employment have a positive significant impact on entrepreneurial intention through direct effect. 

However, in this study creativity is not confirmed affecting students’ entrepreneurial intention, contrasting 

with previous research (Anjum et al., 2020; Abdelfattah et al., 2022). Yet, the data analysis found that the 

indirect effect that link creativity and entrepreneurial intention through attitude toward self-employment. 

Therefore, it is important to increase the positive attitude toward entrepreneurship of students, such as 

favorability, skills, and knowledge to increase their entrepreneurial intention. It is in line with the TPB, 

suggesting that attitude toward behavior has a strong effect on behavior intention (Ajzen, 1991).  Increasing 

students’ attitude toward self-employment can be done through creative and practical educational programs, 

seminars, and training. This kind of activity can provide them with new insights, motivation, and 
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inspirations regarding entrepreneurial exposure and business activities (Ayalew & Zeleke, 2018; Dao et al., 

2021). As their attitude toward entrepreneurship increases, it can impact their entrepreneurial intention 

positively (Alshebami et al., 2020; Al-Qadasi et al., 2021). 

This study provides several theoretical implications. First, this study adds the literature regarding the 

attitude dimension in the theory of planned behavior as the most significant variable that impacts intention. 

This finding is in accordance with previous studies reported by Al-Mamary et al. (2020), Anjum et al. 

(2021), and Alshebami et al. (2020) stating that attitude toward entrepreneurship impact individuals’ 

entrepreneurial intention. Second, this study examines university students who enrolled in business and 

engineering majors, specifically in the Jakarta area. Therefore, it can serve as a supporting reference for 

research with the same topic and area. This study provides managerial implications for universities to 

increase the students’ entrepreneurial intention. As this study found indirect effect of creativity on 

entrepreneurial intention though attitude toward self-employment, this study suggests universities to 

provide entrepreneurship courses that incorporate more with experiential learning and real-world projects. 

Because it can help students to improve their creativity through new experiences (Caniëls & Motylska-

Kuźma, 2023). Universities also should provide entrepreneurship programs that allow students to engage 

and collaborate with local businesses or startups so that they can gain entrepreneurship exposure. Therefore, 

it can impact their attitude toward entrepreneurship (Dao et al., 2021). 
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